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Observations from the 19th Amelia Island Concours d’Elegance
By Bob and Connie Schmitt

The 19th Amelia Island Concours d’Elegance on March 7-9
drew a record crowd of over 29,000 attendees. Three beautiful 356s were displayed in the Sports and GT Car classes.
• 1959 Porsche 356 GS/GT Speedster from the Ingram
Collection in Durham, NC. (photo above)

In its second year, Saturday’s Amelia Island Cars and Coffee
event had over 200 cars displayed by marque. The large
Porsche turnout brought several viewing and participating
FOG members. We also strolled through the RM auction
staging area, and then watched the bidding action.

• 1964 Porsche 356C Carrera 2 of John and Valerie Heah
from London, England.

The Amelia Concours is one of the finest shows in North
America. If you have not yet attended, this show should be
on your bucket list.

• 1965 Porsche 356 SC of Susan and Henry Wilkinson
from Atlantic Beach, FL.

RM and GOODING & COMPANY Amelia AUCTION PREVIEWS on page 6
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MEMBERSHIP REPORT
By Alan Winer

Please welcome these new members.
FOG Officers & Contacts
Thru December 31, 2014
Alan Winer, Trustee
President and Membership Chair
alanwiner1@gmail.com
8311 C.R. 208
Saint Augustine, FL 32092
Pete Bartelli, Trustee
Vice-President & Event Chair
peterbartelli@hotmail.com
Lee Payne, Trustee
Treasurer
leempayne@cfl.rr.com
John Reker
Secretary & Insurance Chair
jreker@cfl.rr.com
1660 Joeline Court
Winter Park, FL 32789
Speedster Jack Kasmer, Trustee
Email Coordinator
fog356club@comcast.net
Mark Merrill. Trustee
LoreliM2@yahoo.com
Past Presidents of FOG
Frank Hood: 2011 - 2013
Mike Davis: 2010 – 2011
John Reker: 2007 – 2010
Kirk Stowers: 2003 – 2007
Rich Williams: 1993 - 2003

The FOGLight is the official
publication of the Porsche 356
Florida Owners Group (FOG). It
is published in even-numbered
months. Send articles, photos
and suggestions to: Janis Croft,
Webmaster / FOGlight Editor at
jlcfog@gmail.com

John Green and Laura Rich join from Ocala, FL. He has a 1962 B Coupe. Contact at
616-485-0218.
James and Marilyn Neal from Palm Coast, FL. He is in the final stages of completing a
CMC Speedster Kit. Contact 706-405-0142.
Don Sanford resides in Silver Springs, FL and has a 1955 Speedster which he has owned
for over 40 years. His contact is 352-625-4970.
Brian Louderback joins us from Royal Palm Beach, FL. He just recently purchased a
1960B Coupe and is beginning it’s restoration. He may be contacted at 386-871-6638.
Rich and Allison Maugherman, from Miami, have a 1956 A & 1962 B, both are coupes.
Contact 404-931-8225.
Jeff Herbert joins us from Zellwood, FL. He is the second owner of a 1962 B Coupe
which he purchased in 1966. Contact him at 407-464-0533.

Porsche 356 Florida Owners Group
Statement of Revenues and Expenses
Fiscal Year Ending February 28, 20141

REVENUES
Gathering of the Faithful (2014)
		 Registration Fees (net)
		 Outside Sponsorship
			 Total Event Revenues
Membership Dues
Foglight Advertising
Merchandise Sales
			 Total Revenues

$ 6,115
1,000
$ 7,115
5,278
2,325
348
$ 15,066

EXPENSES
Gathering of the Faithful (2014) 2
Foglight Publishing & Mailing
Internet Website
Corporate & Accounting Fees
Paypal & Bank Fees
Misc. Expenses
		 Total Expenses

$ 10,752
2,508
925
448
315
12
$ 14,960

Excess of Revenues over Expenses

$

106

NET ASSETS - March 1, 2013
NET ASSETS - Feb. 28, 2014

$ 10,786
$ 10,892

Cash Balance - Feb. 28, 2014

$ 10,511

Notes to Financial Statement
1
Statement date of twelve months ending Feb. 28, 2014 was
selected to include 2014 GOF expenses & revenues. GOF
expenses for 2013 are not included in this statement. FOG
records are maintained on a calendar year basis.
2
Fog revenues in the amount of $3,637 subsidized 2014
GOF expenses over revenues.
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Local Events
and Tours
One of the major benefits of owning a 356 is
the opportunity to meet and socialize with a
truly marvelous group of people–our fellow
356 owners. Since the long distances in
Florida make it difficult for many members
to attend statewide events, we have developed a system of local breakfasts and/or
driving tours to keep our members in touch
with each other.
Central Florida (Orlando area): Breakfast
first Saturday of every month. Lunch tours
occasionally, but not on a fixed schedule. To
receive notice/reminders of both the breakfasts and the lunch tours send an email to
John Reker at JReker@cfl.rr.com or call at
(407) 629-0248.
Northeast Florida (Jacksonville area):
Get together first Saturday of every month.
Location varies. Contact Jim Voss at
vossjax@bellsouth.net or at (904) 529-1398.
Northwest Florida: Looking for a volunteer to organize local events. Please contact
Pete Bartelli at peterbartelli@hotmail.com
Southeast Florida: First Saturday of each
month at 9:00 am at Boston’s on the Beach
located at 40 S. Ocean Blvd., Delray Beach,
FL 33483, (561) 278 3364. (One block south
of Atlantic Ave.) Street parking in front
of restaurant. RSVP if attending to Randy
Gananathan at rdganathan@gmail.com.
Southwest Florida (Sarasota area): Last
Saturday of each month at 9:00 am at First
Watch Restaurant at the Publics Plaza located on University Parkway, just east of 1-75
(exit 213). This draws FOGies from Naples
to Tampa. Contact Bob Ross at (941)
492-5214 or bobross517@gmail.com

President’s Message

The Percentages of Driving
By now you all have seen the first color edition of Foglight
and I hope you found it enjoyable. The Trustees agreed that
color would enhance the presentation of Foglight to both
members and those being introduced to FOG. The February
issue was not designed in color as the issue was already at
the printers prior to the decision. Future issues will deal with
color in a more expanded way. Let us know your thoughts.

the trip progresses, say five hours, the percentages change
to approximately 75% driving to 25 % listening. As time/
distance increases the percentages change but not proportionally. Now, I’m aware that some guys jump into their 356
and drive into the sunset, but for me, after about eight hours
the percentages become weighted toward the listening side.
I start getting a desire for some firmer lumbar support and
shortly after, the all too familiar cramp starts in my calf and
slowly generates upward. At this point, I’m all ears, everything seems to feel a bit off. Percentages quickly shift to
about 50% driving and 50% listening; the driving pleasure
is diminishing. Tack may appear jumpy, clutch cable feels
a bit stretched out, rough pavement brings sensations of
bearing noise, steering feels a little sloppier even though
I just adjusted the steering box and topped it off. It’s all
mental because these malfunctions don’t ever materialize.
Amazingly, none of these perceptions reach the passenger
side and when expressed are quickly dismissed by an all too
familiar look from Janis.

In addition, this issue contains information that I think
you will find interesting. John Reker has submitted a great
demographical members map and Lee Payne has submitted
a financial statement for the 12 months ending Feb. 2014.
And so I thought I would express some “driving thoughts”
using numbers.
Driving today’s cars are quite different than when I was
beginning to drive. Today you expect your car to perform,
we have become accustomed to everything working. Today
you don’t see cars on the side of the road with flats and
overheating, a common sight in my early driving days. But
driving a 50-60 year old car, one that you have tweaked,
repaired, maintained, examined, and polished every inch of
takes on a different driving experience; part driving and part
listening. The extent of which you are aware of the slightest
changes in harmonics, vibrations, squeaks, etc., determines
the relationship of driving to listeningThe Percentages of
Driving.

One instance was when a slight rattling noise started to
become incredibly distracting. It was definitely under
the dash. Seemed to me to be the speedo or tach cable,
but disconnecting them proved that neither was the case.
Finding the source of the sound took over, pushing on instruments, putting pressure on radio components, fiddling with
knobs and under dash cables took away most of the pleasure
of driving. Now I’m in a 20% driving-80% listening mode.
Coercing Janis to stick her head up under the dash while
I drove proved unsuccessful in both locating the noise and
maintaining mood quality. It has always amazed me that a
sound that appears to me to be emanating from a certain area
is determined by Janis to be from a totally different location.
Anyway, on a subsequent trip the shift lever just went limp.
There was no pivot point to the lever, finding gears was a
blend of patience and luck. It turned out to be that the ball
socket shifter bushing had deteriorated into many pieces and
the supposed under dash rattle that plagued me was no more.

Like all relationships in life one must have respect, be able
to sense signs of changes, be patient and understanding. So
it goes with these 356s. Keep them tuned, don’t ignore signs
of trouble, do your maintenance, don’t take anything for
granted and periodically treat it to a new accessorywe’ll
call that retail therapy. The theory being that you will have
a greater chance of smooth enjoyable journeys. But periodically something goes astray and that may have been caused
by neglect or just perhaps mechanical fatigue.
Now I don’t propose to be an expert at relationships or to be
a master mechanic but after a while you acquire a sense of
when things are or are not in balance. You know when things
are running smooth. You can sense it, you can feel it and
mostly you can hear it. I have developed a balanced blend
of being concerned and compulsive that works for me; Janis
has her doubts.

Car sounds travel like roof leaks, they enjoy misleading you
about their point of origin. My suggestion for maintaining a
high driving to listening percentage; do your maintenance
and checks. My suggestion for increased driving time; use
the non-functional clothes hook for an ibuprofen intravenous drip bag.

And thus “The Percentages of Driving” comes into play.
On short drives or at the beginning of longer drives, I figure
the percentages are 90% driving and 10% listening for new
noises. After an initial few miles and the temperature gauge
indicates a somewhat implied temperature and no new
dilemmas present themselves, it is pure driving pleasure. As

Flash as you pass,
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Where the Boys, and Girls, Are
compiled by John Reker

Membership
as of 12/31/2013

In State
Out of State
Total

215
27
242

At the Trustee meeting after theGathering there was a need
expressed to better understand the geographical location of
our membership. I agreed to address that as I was membership chair at the time. The map shows the location of primary members (not including spouses/affiliates).
As everyone sensed, the southwest/west central coast has the
heaviest concentration. There are 86 members, or 40% of
our in-state members, in the relatively short distance from
Naples to Tampa area. If you add in Lakeland, Orlando and
Sebring there are 121 members, or 56% located in this area.
Jacksonville has 18 member or 8%. The southeast/east
central coast membership is 54 (25%), stretched out over the
long distance from Miami to Melbourne. I hope this information is helpful as we plan our upcoming events.

Driving Update
By Dennis Brunotte

Our 2014 Drive Those Cars Contest began December 15,
2013 and we encourage all of our 356 drivers to record their
miles driven, no matter how few. Each two months, we’ll
request a current update from our participants so that our
progress can be reported in each issue of the FOGlight, and
at years end we’ll recognize the leaders at The Gathering
of the Faithful. Enter the fun by sending your accumulated
miles driven since December 15 to dkbrunotte@gmail.com.
The early entrants and their contest mileage are listed here:

Alex Dearborn
Jack Kasmer
John Reker
John Boles
Glenn Long
Dennis Brunotte
Randy Gananathan
James Spears
Bob Ross
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Osprey
Sebring
Winter Park
Estero
Dunnellon
Naples
W. Palm Beach
Madeira Beach
Englewood

2,286
1,744
1,010
772
657
458
444
424
253

2014 AMELIA ISLAND Concours d’Elegance
RM and GOODING & COMPANY AUCTION PREVIEWS
by Lee Payne

‘A’-List cars in the auction room and common areas nearby.
Gooding & Company had their operation in tents a couple of
miles south at Racquet Park on First Coast Highway. It was the
same in previous years. Both are very first-class operations.

For those who have never attended the annual Amelia Island
Concours d’Elegance, I highly recommend it. Second only
to Pebble Beach, it is one of the most prestigious automobile shows in the world. Not only that, it is four days of so
much everything automotive it can overwhelm the senses.
But, hey, what a way to be overwhelmed, no? Always held
the second full weekend in March, “The Amelia” draws over
250 rare vehicles from collections around the world to The
Golf Club of Amelia Island and The Ritz-Carlton, Amelia
Island for a celebration of the automobile like no other.

You might have noticed my use of the word “tent(s)”several
times. Tent design and functionality has come a long way
over time, and tents are strategically used throughout the
area for registrations, parties, concessions, shade, and on
rare occasions like March 6th, 2014, to protect cars and
previewers from downpours. Before we left that morning, I
had walked the dog and was sweating a bit from the activity.
I had on a tee shirt, jeans and sandals. Amelia is only a little
over two hours north of where we live near the Kennedy
Space Center, so how much different could the weather be?
Well, it went from 70 degrees and overcast, to 54 degrees,
windy, with a good steady rain in those two hours. The tent
flaps, although down and zipped, were still allowing rain
and cold wind in through the tent, and sandals were not the
appropriate attire for those cold, deep puddles. Word – if you
live elsewhere in Florida, and are going to attend Amelia,
make sure you check the latest weather forecast specifically
for Fernandina Beach. Even on Thursday, parking is not near
the Ritz, and although they had shuttles this time, usually it
is quite a walk. Same thing on auction and concours days.
If you are not dressed accordingly, it can be a real buzz-kill.

Last year my friend Ivan Walker and I paid the $100 to attend
and potentially bid at the RM auction held on Saturday. This
year we decided not to attend any of the auctions until we
knew more about the cars being offered. In 2013 we discovered that some very mediocre cars sold for a lot of money –
well over what any rational 356 person would think reasonable. My absolute top price went flying by repeatedly during
that auction before I could even raise the paddle. And this
year the results were even more insane.
On Thursday, the auction companies provide a viewing of
all the cars they intend to sell during their auctions. There is
no cost to attend the previews, and contrary to the day of the
auction, it is not crowded so you can easily get all around
the cars (and under them if you so desire). Also, the “celebrities” are in abundance, and very accessible. It was fun to talk
to Dana Mecum, who was walking around by himself in the
Gooding & Company tent, with David Gooding schmoozing
nearby. Wayne Carini was filming a “Chasing Classic Cars”
spot in the same RM tent that Keith Martin was filming a
“What’s My Car Worth” segment. We didn’t see Jay Leno,
who is always at Amelia, but I’m sure he was there for the
concours on Sunday.
As I indicated, Ivan and I decided to attend the previews and
determine if we wanted to register and come back to bid at
the auctions. According to Kathy, that was not an option for
me, but it sounded like a good plan at the time. Gooding &
Company’s auction was held the next day on Friday, and RM’s
auction was held on Saturday, before the concours on Sunday.

So what about the cars for sale? I won’t go into all of them
of course. You can go to Gooding and Company’s website:
www.goodingco.com click on “Auction Results”, and RM’s
website: www.rmauctions.com and click on “Results”,
to get a description of all the cars and the hammer prices.

The two main auctions we were interested in were RM and
Gooding & Company, because they both had a number of
356 Porsches in their inventory. Viewing was from 10:00
AM to 6:00 PM for both on Thursday. They host expensive,
fancy invitation-only parties later that evening for consignors
and registered bidders. As always, liquor is Marketing 101.
RM’s preview was held in a tent on the back lawn of the
Ritz-Carlton where the concours is headquartered, with the

Gooding & Company had a total of 88 cars (lots) to offer. Of
those, 14 were Porsches. Of those, four were 356s. There was
also a beautiful 718 RSK, one of only 35 of these cars built the replacement for the 550 Spyder. The RSK was originally
purchased by gentleman racer Roy Schechter of Miami for
circa $8,000 in 1959. Gooding & Company was estimating
continued on page 6
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car was apparently special because it had small fender flairs
and Daytona seats, an option arrangement known as “Flairs
and Chairs”. He bought the car new in California in 1972 for
$16,000. He was hoping to get the Gooding estimated price
of $325,00 - $375,000 – nice profit, that. Was I surprised
when I checked the auction results and found the car brought
$627,000! That’s a lot of linguine. A 1969 Red Dino went for
$638,000; and even a funky metallic purple 1974 Dino went
for $341,000.

Continued from page 5

it would sell for $3,250,000 - $3,750,000. It actually sold
for $3,300,000. There was a 1958 Silver A Coupe, an original black-plate California car, that appeared very nice, with
matching numbers, estimated to sell for $100,00 - $130,000.
The Brazilian chrome wheels and hubcaps were not great, but
its original Lemmerz wheels came with the sale. It actually
sold for $159,500. They offered a very average but matching
numbers 1964 SC Coupe in a strange orange/red color that I
don’t remember seeing before. Gaps were not good in places.
It was estimated to sell for $60,000 - $80,000. It actually
sold for $48,400. Lot #39 was a 1963 Carrera 2 Sunroof
Coupe, black on black. It was very average at best, although
numbers matching with the original 4-cam engine, that we
didn’t see. It was estimated to sell for $550,000 - $650,000.
It actually sold for $550,000. The last 356 at Gooding &
Company was a 1955 Speedster Super racecar, that Pedro
Rodriquez drove to class victory and 4th overall at LeMans
in 1959, among other successes. Fully restored in 2008 in
period racing garb, it was estimated to sell for $325,000 $400,000. It actually sold for $462,000. Other interesting
Porsches in the auction included a 1968 907-005 Longtail –
winner of the first ever 24-hour race for Porsche in 1968. It
was estimated to sell for $3,500,000 - $5,000,000. It actually sold for $3,630,000. Then there was the 1967 911S SoftWindow Targa, estimated to sell for $200,000 - $250,000 for
some reason. It actually sold for $195,250. Oh yeah, a red
1988 959 Sport, estimated to sell for $900,000 - $1,200,000,
actually sold for $1,100,000.

RM’s offerings, split between the wind and water-swept tent,
and inside the Ritz-Carlton, were less Porsche oriented. RM
had a total of around 90 total automobiles for sale, five being
Porsches and only three 356s. Plus there were numerous
motorcycles consigned - like an original Indian that probably
still has Steve McQueen’s butt cheeks imprinted in the seat.
Like Gooding & Company, RM had their requisite red 959 –
this one a 1986 estimated to sell for $575,000 - $725,000. It
actually sold for $687,500. And there was a Fayence Yellow
2005 Carrera GT, estimated to sell for $375,000 to $450,000.
It actually sold for $478,500.

Remember folks, these are hammer prices – before 10%
buyers premium and sales tax. Keep that in mind when you
hear about the Dinos – as in Ferrari. Gooding & Company
had three for sale. I talked to the owner of one of them whose

The three RM 356s were a 1957 Speedster, a 1959 Convertible D, and a 1960 Roadster.
The Speedster was restored in its original Aquamarine
paint that looked great from a distance. Gaps and other
details were not what I would want, and the interior was
sort of a light ivory with black piping that would have to
be an acquired taste. You could see that where the dash was
wrapped in leather or leatherette material at the windshield
pillar, the cut was either short or the material had shrunk,
and there was visible rust or maybe glue underneath on the
metal. The “Speedster” emblem on the driver’s fender was
only held on by probably two of the five fasteners, as you
could see behind it to the ground - just to give you an idea of
the attention to detail. It was estimated to sell for $200,000
- $250,000. It actually sold for $253,000.
continued on page 7
6

I was most interested in the Roadster, since I have one just
completing restoration. I hope mine turns out better, as we
directed far more attention to originality and details. This
one had the Super 90 badge, but was born as a Normal. It
had Weber carbs, and other modifications. The original color
was red, but it now sported a Fjord Green with some obvious
paint flaws and gap issues. The tan interior and top looked
new, as did the oatmeal carpet. It might have been an option,
but it had a radio hanging under the dash, and a red-tipped
antenna on the driver’s fender, which you normally don’t
see on a Roadster. It was estimated to sell for $125,000 $175,000. It actually sold for – wait for it - $214,500.

Continued from page 6

The Convertible D seemed to be a nice car all around,
although I did not see the engine. It was black on black, but
Ivory was its original color. The information did not say it
was matching numbers, but sounds like it could be since one
guy owned it for 45 years. I did not spend much time with it,
as it was near the edge of the tent where rain and wind tied
for top billing, but noticed that the paint on the back of the
car seemed older than that on the front – more faded, if you
will. Also, the chrome was beginning to show some deterioration in places. Looked like it could be a very nice driver.
It was estimated to sell for $125,000 - $175,000. It actually
sold for $159,500.

So, we basically learned that there was nothing we wanted to
bid on and did not go back to the auctions this year. Judging
from the prices that were hammered, I think I would rather
be a seller than a buyer in this market anyway. Actually,
that’s all I can be if I want to stay married....

Photos on pages 6-7 by Lee Payne
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Regional News
Southeast Florida Group Sponsors Tech Session in Delray Beach on “Brakes for 356s”
This Tech Session will focus on brakes and how easy it is to replace your own brake pads. (If you need brakes done on your
356, please bring your own new pads and we will work on installing them free of labor charges during the Tech Session).
Coffee &Cake served. After the Tech Session, come join us to a 50’s Diner nearby for lunch, where everyone pays for their
own meal. All are welcome! IMPORTANT: Need a Head Count so please contact Gary Resnick at garyr356@aol.com if
you are planning on attending.
Date: 		
Time:
Place: 		
		
		
		

Directions: Take RT 95
From NORTH - exit at Atlantic Ave. and turn Right
From SOUTH - exit at Atlantic Ave. and turn Left
Proceed on Atlantic Ave. WEST
Cross Over Congress Ave.
Shop is on right very soon after Congress Ave.

May 10
10 AM TO 1 PM
German Auto World
2165 W Atlantic Ave.
Delray Beach, FL 33445
561-455-282O

Central Florida Group
By John Reker

Central Florida Group had a drive and dine in February and a regular breakfast in March. The drive and
dine was an hour and a quarter drive through the hills of Mt. Dora area, ending up at JB Boondocks. JB’s
is casual restaurant for locals situated on beautiful Little Lake Harris with a nice outdoor deck where we
all congregated. All in all, we had sixteen people, including a special guest appearance of Alan Winer and
Janis Croft who drove down from St. Augustine. The March breakfast was at our usual KeKe’s in Winter Park. We were
delighted to have Karen Walker drive her 1955 Continental all the way from Cocoa. She and her car were the hit of the morning.

Karen Walker and her Continental

Relaxing on JB’s Deck

Southwest Florida Group
By Dennis Brunotte

Porsche 356 owners from Naples enjoyed a Saturday drive to a marvelous luncheon hosted by FOG members Gerhard and
Patricia Moll at their home club Tiburon. The 20 miles of the beachfront communities of Marco Island, Naples, Bonita
Springs and Estero are home to 28 Porsche 356s, and once each month during the resort season they can be observed in
caravan style on their way to lunch drawing lots of attention along the way.
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Use the MESSAGE BOARD
The members’ message board is up and running and is now
free of spam. This is an alternative method to post sale
and WTB items that will remain on the board as opposed
to having to be renewed every issue. Additionally, this
is a great venue for asking technical advice or requesting
resource information. We encourage you to use and view
the board often. Hopefully this will establish a dialogue
between members. In order to prevent spammers, there
will be one universal password for FOG members to view
the board. Contact Janis Croft for password. If you want to
post or reply, you will need to personally register following
the site instructions. Save your registration info for future
postings. Send any Message Board or website questions to
Janis Croft, jlcfog@gmail.com

All the known sales literature
on the Porsche 356, including
paint numbers, Spyder brochures,
a rare look at the 917, Carrera RS,
Marine & Aircraft Engines, Rotorcycle,
A, B & C Accessory Books and the
early Speedster. Double autographed
by Susann Miller and Richard Merritt.
320 pages, hardcover, b&w reproduction.
www.porschebooks.org to review book.
Email Susann with questions:
susannart@aol.com
REGULAR PRICE: $75
SPECIAL PRICE TO FOG MEMBERS:
$50 includes shipping
Send your check or money order to:
Susann Miller,
340 12th Avenue, South
Naples, FL 34102
or call: 239-821-8281 for credit card orders

Classified Ads
Personal classified ads are free to FOG members and
members of other regional 356 clubs. “Commercial”
Classified: Please visit www.356FOG.com/AdRates.
html for rates and additional information. We will run
the ad as many times as you wish, but you must request
each renewal. Otherwise, we will assume the item has
been sold.

For Sale: Photo of only one part of my 356 model scene &
car set for sale. Base is made of a ceramic base, rocks and
bushes--looks great on shelf. $50 includes shipping. Contact
Gary Resnick at garyr356@aol.com

For Sale: To a good home - my 1965-356c-coupe, red
outside/blk interior, needs nothing! Drives great and handles
fine. I have had car some 38years. In my ac garage in
Boynton Beach, FL. Can give all info to interested person.
Reason for sale - need to pay off my chemo treatmentsasking a realistic price for this car.
Contact: garyr356@aol.com
For Sale: 356 Metal car
(approv14” x35”) in green only.
Looks great on man cave wall.
$160 includes shipping.
Contact: garyr356@aol.com
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FOGlight Editor
8311 C.R. 208
St. Augustine, FL 32092
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