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FOG Officers & Contacts

Past Presidents of FOG
Frank Hood: 2011 - 2013
Mike Davis: 2010 – 2011
John Reker: 2007 – 2010

Kirk Stowers: 2003 – 2007
Rich Williams: 1993 - 2003

Alan Winer, Trustee (2015)
President and Membership Chair
alanwiner1@gmail.com
8311 C.R. 208
Saint Augustine, FL 32092

Pete Bartelli, Trustee (2016)
Vice-President & Event Chair
peterbartelli@hotmail.com

Lee Payne, Trustee (2016)
Treasurer
leempayne@cfl.rr.com 

John Reker
Secretary & Insurance Chair
jreker@cfl.rr.com
1660 Joeline Court
Winter Park, FL 32789

Speedster Jack Kasmer, Trustee 
(2015) 
Email Coordinator 
356Fog@comcast.net

The FOGLight is the official 
publication of the Porsche 356 
Florida Owners Group (FOG). It 
is published in even-numbered 
months. Send articles, photos 
and suggestions to: Janis Croft, 
Webmaster / FOGlight Editor at 
jlcfog@gmail.com

Performance Service & Support

At Troysport, we share your passion for Porsche. 
Our 40 years of experience allows us to offer the  

following services for the complete line of Porsche vehicles.

Engine: 
maintenance, updates and repairs;  
rebuilds to factory or race specs

Transaxle service: 
street; performance; custom gearing

Restoration: 
interior, exterior, structural, top installation

In addition we offer: 
DE and race prep as well as full race car 
builds and driver coaching

407-297-7733   www.troysport.com

3838 Commerce Loop, Orlando, Fl., 32803

For consultation or an appointment call Sid at:

IteMs oF IMPortance

GOF 2016 will be held at Mission Inn, Howie in the Hills, FL. January 22-24. Remember 
to mark your calendars!

The 2015-2016 Members Directory will be sent in a separate email. For future reference, 
save the file to a folder on your computer and/or print it. 

Trustee Nominations - The following trustee positions expire in January 2016: Alan Winer 
(Pres.), Jack “Speedster” Kasmer (Email Coord.) and Jamie Poole (who has relocated out of 
state.) Please submit your intention to run for a trustee position to John Reker. It is impor-
tant to the continuation of the club that we fill all trustee positions.

Facebook Monitor - We are seeking someone with a basic knowledge of Facebook to act 
as administrator and monitor of the FOG Facebook page. This has become an active page 
with many members and needs some oversight. Send your name to Alan Winer if interested.

FOG Merchandise - The club merchandise link on the website is in the process of being 
updated and will have some new merchandise. Please check the website for more informa-
tion and some new items.



3

Presidentʼs Perspective
FIFty shades oF red

The man who famously first introduced the car to mainstream 
society, Henry Ford, once remarked that customers could 
purchase his new Model T, “In any color, so long as it is 
black.” Likewise Porsche might have suggested, you may 
select from a variety of colors but a shade of red is a good 
choice. 

To emphasize the Porsche marketing of red shades, here 
is a list of their red colors that were available on Porsche 
models through the years: Pascha, Strawberry, Polyantha, 
Ruby, Signal, Polo, Burgandy, Bahia, Colorado, Raspberry, 
Magenta, Indian, Peru, Phoenix, Rose, India, Maloga, Mars, 
Brocade, Guards, Venus, Wine, Indiana, Gambin, Surinam, 
Kiln, Sienna, Garnet, Carmin, Crimson, Maraschino, Velvet, 
Coral, Rubystone, Zanzibar, and Orient. 

Some car owners love classic silver or traditional black; 
yellow sports cars are amazing to many, but very annoy-
ing to others. And it appears that many of us can’t imagine 
driving in anything but red. There is no question that the 
vehicle you drive is an extension of your personality—an 
unspoken but clear message to the rest of the world. So, if 
you had the perfect car in the perfect color, what would it 
be? It appears that for many that color would be a shade 
of red.  Sexy, speedy, high-energy, dynamic, a bold state-
ment such as “look at me” red lipstick? Red is sexy and 
fun, revealing the inner personality of the driver. Perhaps 
this marketing ideology lies behind the association of 
red and Porsches; hence the well known Porsche phrase: 
“Retail Red”.

While we may consider color preferences to be a conscious 
decision, they actually may be unconscious. Could there be 
more at play than our preferences when it comes to choosing 
car colors? As Pablo Picasso once said, “Colors, like features, 
follow the changes of the emotions.” When you were young, 
you most likely had a certain color that you always chose. 
If it was blue or green, it may have felt uncomfortable to 
get stuck with a yellow Sorry game piece. Others in your 
life could have grown accustomed to your preferences too, 
knowing that you would prefer certain color clothes or toys 
every time. The same rules apply as you get older and your 
“toys” get bigger. When you decide to purchase a car or do 
a restoration, you gravitate toward the color you like best; 
otherwise you may not feel quite comfortable.  Exception, of 
course, would be maintaining Porsche originality. “People 
pick a color to express one of two things,” says Jim Parker, 
head of exterior color and trim for the Chrysler Group. “It’s 
either what they feel about themselves or what they think 
they would like to feel about themselves.”

But getting back to red, when we watch a hot red sports car 
fly by, some thoughts may come to mind: fast, fun, sexy, 
love and danger!  According to ColorMatters.com, red is 
“the color of fire and blood; it is an energizing, aggressive 
and bold color.” A UK study from Churchill Motor Insur-
ance reports that red cars denote those who are full of zest, 
energy and drive—and who think, move and talk quickly. 
Red is a warm, energizing and positive color associated with 
our most physical needs and our will to survive. It excites 
the emotions and motivates us to take action. Could this be 
the reason that red cars get more speeding tickets and are 
more accident prone? Some studies say yes but the speeding 
tickets may be a result of red catching the eye of the police 
faster than other car colors. 

Red is also the universal color for “hot” and “danger,” but 
take note of the fact that when it comes to getting into auto 
accidents, red cars are surpassed by the car color chosen by 
Henry Ford, a color chosen by a more aggressive driver. 
According to ASK.com, a 20-year study updated in 2013 
revealed that black cars are up to 47 percent more likely to 
be involved in automotive accidents than cars of any other 
color. So go ahead and buy that shade of red car and you can 
paint your nails to match. Nail polish maker OPI and Ford 
introduced a limited-edition color, “Race Red” to commem-
orate the Ford Mustang’s 50th anniversary. Personally, my 
preference is for black cars.

NOTE: Please read the important items 
about GOF, Merbership Directory, 
Trustee Voting, Facebook page, and 
Merchandise Updates at the top of 

previous page. 
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drIvIng uPdate
By Dennis Brunotte

This summer update represents the half-way point in our 
2015 edition of our Drive Those Cars Contest and several 
of our current 35 participants added quite a few miles since 
their last reports. We continue to hope for 40 or 50 contribu-
tors overall, and with nearly half the driving year ahead of 
us, there’s still time for new registrants to help us tack on 
miles toward our goal, so join in if you will.  Any and all 

miles will help us achieve a new record.  Upcoming outings 
in Georgia, Maine, and then the Oktoberfest in Cocoa should 
help some members wind up their odometers a bit. Email 
Dennis at dkbrunotte@gmail.com with your new-contribu-
tor mileage entry.  Here are the mileages at this stage of our 
contest:

Jack Kasmer Sebring 6,637
Bill Cooper Jacksonville 6,326
Glen Getchell Seminole 2,928
Curt Dansby Charlotte, NC 2,858
Dan Bird Vero Beach  2,159
Susan Remillard Southwest Ranches 2,157
Randy Gananathan West Palm Beach 2,065
Glenn Long Dunnellon 1,582
John Reker Winter Park 1,465
Steve Bamdas  Lighthouse Point 1,354
Paul Raben  Fort Lauderdale 1,351
Russ Hibbard Lake Worth 1,285
Christoph Brehme Stuttgart, GER 1,178
Buster Venable Cocoa Beach 1,172
Dennis Brunotte Naples 825
Sharon Cobb Tampa 791
Arnold Greene Lake Worth 785
Alan Winer St. Augustine 696

Dick Weiss Cincinnati, OH 662
Denny Zamler Boynton Beach 636
Dave DeRossett Daytona Beach 587
Chip Reichart Vero Beach  553
Jerry Holderness St. Petersburg 486
Jim Spears Madeira Beach 471
Karen Walker Cocoa 429
Bob Ross Englewood  407
Steve Clark Pembroke Pines 331
Bob Schmitt Sarasota 277
John Boles Estero 272
Volker Schneemann University Park 246
Craig Rennick St. Petersburg 207
Mark Hebb Jacksonville 178
Ivan Gyori Bonita Springs 156
Bob Tone Sarasota 133
Alex Dearborn Osprey 115

haPPy agaIn!
by Mike and Barb Davis

The hunt has ended—the special space 
in the garage is occupied again! As 
many of us have experienced, once 
you sell your 356, an emptiness sets 
in and it’s hard to be without. There 
is definitely a void in your life. It 
happened to us, the hunt began, and 
finally we have a 1964 356 SC back in 
the family! 

The 356 love affair started with our 
first, a 1963 T6, Irish Green normal 
coupe pulled out of south St Petersburg in1982. Acquisition 
cost was $3,000 for a nice rust free driver. That might just 
about purchase a fender at today’s prices! With a young and 
growing family, we sold her when building a new home in 
Seminole for a better school district. 

Our next purchase was fun and included a great road trip. In 
late October 2004, Peter Aziz from Toronto was selling his 
1962 T6 S90 yellow cab. We flew in and the moment we saw 
the car, I knew we would drive it home. Barb had thoughts 
of stopping at all the pottery and neat roadside shops coming 
home from Toronto but fate had other ideas. A loose wire on 
the starter spoiled that as, each time we stopped, we had to 

look for a decline in the road to push start 
our new purchase. Getting home became 
the focus of the trip, and we settled for 
enjoying our wonderful new car and the 
beautiful scenery we drove through. 

Regretfully, we sold the cab in 2007 and 
have been looking seriously to put a 356 
back in the family since 2012. With the 
costs of these classic cars rising so rapid-
ly since 2004, we decided that another 
cab was probably not going to be a reali-

ty for us. We were thrilled to find a beautiful 1964 T6, 356 
SC coupe from Cedartown, GA. This time it was a great road 
trip home, no complications! 

Many, many thanks to Bob Ross (host) and the entire FOG 
356 Southwest First Watch Breakfast crew for their patience 
as we looked for our new addition to the family. Monthly I 
would come in with new pictures asking for opinions and 
their thoughts on cars I had seen the during previous month. 
Barb has said I enjoy the hunt for the car, nearly as much as 
having the car! Lesson learned and we plan to hold on to this 
one for awhile. 



5

40th InternatIonal Porsche 356 MeetIng In 
Brussels, BelgIuM   14-17 May 2015

By Bill Cooper

On May 13, I arrived at the event headquarters, Hotel 
Dolce La Hulpe, in a beautiful, secluded area at the edge 
of the Ardennes Forrest in suburban Brussels. Some 356s 
were already at the hotel and the remainder arrived the next 
day. Other folks in attendance from the USA included Joe 
& Karen Johnson, Bob Garrettson, Ken Ito and Daryle & 
Becky Higginbotham. Of the 140 entrants, there were 7 
pre-A’s, 35 A’s (including Speedsters), 2 Carreras (one 
driven from Hamlin, Germany [as in the Pied Piper), 2 Cabs 
with hardtops on, many BT5’s, BT6’s and C’s and one D 
(aka 912). Of note, only two or three 356s in attendance 
were trailer queens. Cars were driven from all over western 
Europe, a few from the previous “Eastern block” countries 
and I was told, even one from Russia. In the hotel lobby, was 
a Bali Blue single grill Roadster (pictured below). This car 
was built in Belgium by D’Ieteren in 1961 and is still owned 
by the D’Ieteren family. Before building cars, the  family 
were horse drawn coachbuilders and now they continue on 
as the Porsche Distributor in Belgium. 

My driver and host, Gerard Potteau and 
his Roadster. I was right at home!

The event was very well organized and as I did not have a 
car, the chair was very helpful and paired me up with Gérard 
Potteau, a famous baker in the Montparnasse area of Paris.  
(His very successful bakery consumes 1000 eggs a day!) On 
Friday we left for a touring rally in his 1960 silver with blue 
Roadster through Brabant and Wallonia heading towards 
Dinant and a visit to the Garden of Annevoie (Rouillion). 
He spoke no English and with my limited French (Droit, 
Gauche, Ârret), I attempted to be his navigator. Needless to 
say, hand signals were VERY important. We had lunch at the 
Abbey of Maredsous and then had a pleasant drive back to 
the hotel.

Continued on page 7
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2015 60th Porsche Parade at French lIck
by Gerry Dunn

We were still in Sarasota when the word came down that 
registration for the 2015 Parade was open. So we had to 
make some quick decisions. Having never been to a Parade 
before, we had alot of choices. We would be back in Illinois 
at the time of the Parade so going to Indiana was a no-brain-
er. The only thing I knew for sure was what category I 
wanted to enter with our ‘61 Roadster. We entered the resto-
ration group, full category.     
 
I had the car restored over a two-year period from 2010 to 
2012 and showed it at some regional PCA events where we 
always did well. At regional events, they are more interested 
in cleanliness than originality. I got word that there would 
be a covered carrier going to French Lick that would hold 
six cars. I waited too long and it was filled but I was next on 
the list for the next carrier. Well, as luck would have it, some 
of the other guys dropped out, and the carrier did not want 
to take just one or two cars. Having cleaned the car in the 
garage, I really did not want to drive it for 300 miles since 
it had been raining in Illinois and in French Lick but I had 
no choice.

The day we left, the skies were cloudy and dark. I had taped 
up the windows and the windshield posts because Roadster’s 
do leak, not as bad as Speedsters, but they do leak. Off we 
went hoping for the best. Renee in the Ford Edge with all my 
cleaning supplies, car cover, floor jack, folding chairs etc. 
We made the trip in a little over five hours with no rain. The 
Porsche God's were looking out for us. When we got there 
they put is in what were the covered tennis courts. Well lit, 
dry and air conditioned! I thought this is great, until I got the 
word that we would have to move the car in the morning. I 
had the rest of Saturday to clean the car and all day Sunday. 
The Concours was scheduled for Monday morning at nine 
o'clock.     

The Concours was supposed to be held on the golf course, 
but with all the rain down there, the golf course was under 
water. Because of this, the Concours would be held under 
cover in the parking garage. When I moved the car out of 
the air conditioned tennis courts and into the hot, humid air 
outside, everything steamed up–windshield, chrome etc. 
Now I had to wipe everything off again.
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On Saturday morning the group toured through old Brussels, 
visited museums and other places of interest including the 
Atomium, and had lunch at the Trade Mart building. Near 
the Atomium, there was an exhibition at the Heysel museum 
to honor Jacky Ickx and Eddy Merckx, both very success-
ful in their own sports and buddies since childhood. We all 
know about Jacky - Ferrari, Porsche, Ford, etc. but it was 
very interesting to learn about Eddy Merckx. He is consid-
ered the most successful cyclist to date with 525 victories 
and one of only three riders to have won all five “Monuments 
of Cycling” (Milan–San Remo, Tour of Flanders, Paris–
Roubaix, Liège–Bastogne–Liège, and the Giro di Lombar-
dia) and 11 Grand Tour de France victories–a record that still 
stands today. Pieces from the personal collections of Merckx 
and Ickx—authentic racing cars, unique memorabilia, win 
trophies, documents, photographs and film footage from 
international collections were on display for the first time.

After breakfast on Sunday, it was time to head back to the 
U.S. Although it was my first International Porsche 356 
Meeting, it won’t be my last. Next year the event will be in 
Denmark and with some luck, both Debbie and I will be able 
to attend.

Monday morning came and I was assigned a spot in the 
garage to show the car. When it was our turn, six judges 
arrived and went to work on the car with flashlights. The car 
showed well except for a few things that were not original. 
I had left the Nardi wood wheel on—points off. I had tried 
to fit the battery cover on but when I did, I could not get the 
spare in—points off. I don't know if 6 volt batteries were 
smaller then or what. When I had new tires put on, they put 
in chrome valve stems. Not original. Points off. I never had 
a tool kit for the car and had I been thinking, I would have 
borrowed one. Five whopping points deducted right of the 
bat! Several other things they found, all points off.  
  

All in all the car showed well. Paint, top, interior of top, 
chrome, panel fit, engine,underneath chassis front and rear, 
all were excellent. When the judge's were through and the 
scores came out, we ended up with a third place trophy! 
Since they only give out three, we were beyond happy. 

The Concour dinner was held at West Baden, next to French 
Lick. Constructed in the 1900's, It is a large circular build-
ing with a dome roof. When the dome was completed, it 
was considered the eighth wonder of the world. A beauti-
ful setting for the awards ceremony, with Wolfgang Porsche 
attending, we accepted our trophy. We're thinking about next 
year's Parade in Vermont. I will definitely have the car trans-
ported out there. An award at a national concours? Not too 
bad considering I had to drive the car there. Now all I had to 
do was drive it home with the award sitting next to me.

2015 60th Porsche Parade 
Continued from page 6

40th International Porsche 356 Meeting 
Continued from page 5

Photograph by John Reker
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the orIgInal Black edItIon
by Randy D. Gananathan

Black paint enhances any car with 
depth and shine, more than anything 
anyone can do to make a car more 
beautiful. It is the most powerful color 
for finishing a car and world leaders 
of every nation, from Royalty, Presi-
dents to Prime Ministers and anyone 
wanting to exude power have chosen 
black automobiles. Porsche quietly 
unveiled its newest Black Editions and 
amped the sex appeal of its current 
lineup for 2015.

Fifty years ago, did we dare to expect 
such style and sophistication from 
Detroit? Those in the know, especially the Art and Creative 
Directors on Madison Avenue, leading the advertising indus-
try in America and creating global innovation in the power 
of marketing were all driving Porsche 356’s. It was the cult 
car of the early sixties among “ad men.” The sexiest car 
ever designed, a perfect match for the creative genius, a car 
unlike any other. 

When Porsche announced the 901, later introduced as the 
911 in 1965, those on Madison Avenue that didn’t have a 356 
searched the country for any remaining inventory. One such 
person was Ralph Ammirati who in 1974 founded the adver-
tising agency Ammirati & Puris. As the agency’s creative 
head, he coined the phrase “the ultimate driving machine” 
for his German automotive client some years later. Because 
the 356 couldn’t be ordered anymore, Ralph was searching 
everywhere across the states for one. None were to be found, 
but a local dentist who had ordered one at North Country 
Motors in Roslyn, NY decided to forfeit the 356 in favor of 
the newer 911. 

Ralph had put the word out for a 356 with Arnold Frankel, 
the Porsche salesman at North Country Motors located 
very close to Ralph’s home. At the same time, he had also 
promised his wife a new washing machine. They had been 
out looking at washing machines in the Spring of ’65 as 
Ralph was becoming fairly confident the 356 was more of 
a dream than a possibility. Arnie called with the news of the 
dentist changing his mind. Ralph was in a tight spot! Like 
most guys dreaming about a car, he neglected to let his wife 
know that he was searching for a 356, or any car for that 
matter! Money was tight in those days and it was to be a 
choice between the washer and the car. He was able to make 
his wife understand that the 356 was no more and this was 
a once in a lifetime chance to get one and so she relented, 
foregoing the new washing machine. Ralph purchased his 
first and only 356 on May 27th, 1965.

The dentist had ordered a black 
356 C-Coupe with black interior, 
Blaupunkt radio, 2-speakers, Porsche 
side view mirrors and seat belts. For 
reasons unknown, Porsche delivered 
the car with a Nardi wooden steering 
wheel. Speculation is that Porsche had 
too much on hand or somehow, Enrico 
Nardi knew the car was ultimately 
to be owned by a car enthusiast with 
Italian heritage. 

Ammirati & Puris was doing outstand-
ing work securing important clients 
such as BMW, UPS, MasterCard, 

Nikon and Club Med, to mention a few. All through the years 
Ralph enjoyed his 356 like no other car. When the BMW 
account was at Ammirati & Puris for over 20-years, there 
was a stream of so many of the “ultimate driving machines” 
for Ralph to drive, but his Porsche 356 remained above all 
the most treasured. 

The Ammitatis now spend most of the year in Palm Beach and 
Ralph has a secret storage facility, fully climate controlled 
where the 356 lives in immaculate condition. Ralph enjoys 
driving his 356 every opportunity he gets. He doesn’t show 
the car, although it would top its class at any Concours event, 
he says that his 356 is purely for his enjoyment. A sentiment 
shared by many if not most 356 owners. Especially poignant 
when it comes from an original owner of a 356 C-Coupe, 
one of the last imported into USA. His original black edition 
is all original including the owner!

As the Porsche 356 FOG Southeast Florida Coordinator, I 
met Ralph Ammirati at a Porsche’s & Pancakes + 356 event 
that I hosted at Cuchina del’ Arte and interviewed Ralph on 
two following occasions, once at his secret garage and again 
at Cuchina, where we enjoyed perfect cappuccino’s.  
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use the Message Board
The message board is an alternative way to post Sale and 
WTB items that will remain on the board as opposed to 
having to be renewed every issue. Additionally, this is a great 
venue for asking technical advice or requesting resource 
information. In order to prevent spammers, there will be 
one universal password for easy access. If you want to post 
or reply, you will also need to personally register following 
the site instructions. Save your personal password to use for 
removing your ads and to make future postings. 

For Sale: 
Five 5.5 x 15 chrome wheels in new like and in perfect condi-
tion with five Yokohama 185x 70x15 tires With 99-100% 
tread. These wheels are the open kind for early 356 B and A 
Porsches. Brazilian made. They all balance perfectly. $550 
plus shipping from southern Florida. Contact Denny Zamler 
at 248-214-3456 or z356@aol.com

One of the major benefits of owning a 356 is the opportunity to meet and socialize with a truly marvelous group of people–
our fellow 356 owners. Since the long distances in Florida make it difficult for many members to attend statewide events, 
we have developed a system of local breakfasts and/or driving tours to keep our members in touch with each other.

Central Florida (Orlando area): Breakfast first Saturday of every month. Lunch tours occasionally, but not on a fixed sched-
ule. To receive notice/reminders of both the breakfasts and the lunch tours send an email to John Reker at JReker@cfl.rr.com or 
call at (407) 629-0248.
Northeast Florida (Jacksonville area): Get together first Saturday of every month. Location varies. Contact Jim Voss at 
vossjax@bellsouth.net or at (904) 529-1398.
Northwest Florida: Looking for a volunteer to organize local events. Please contact Pete Bartelli at peterbartelli@hotmail.com
Southeast Florida: First Saturday of each month at 9:00 am at Cucina dell’ Arte, 257 Royal Poinciana Way, Palm Beach, FL. 
Phone: 561 655 0770. Indoor and Outdoor seating options. Free parking in front of restaurant. RSVP if attending to Randy Ganan-
athan at rdganathan@gmail.com.
Southwest Florida (Sarasota area): Last Saturday of each month at 9:00 am at First Watch Restaurant at the Publics Plaza locat-
ed on University Parkway, just east of 1-75 (exit 213).  This draws FOGies from Naples to Tampa.  Contact Bob Ross at (941) 
492-5214 or bobross517@gmail.com

local events and tours
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FOGlight Editor
8311 C.R. 208
St. Augustine, FL 32092

Photographed by John Reker

1948 356/2 - #009      Charles Stoddard
Born 1948, in a former sawmill in Gmûnd, Austria, the Porsche 356 concept was fighting an uphill battle from day one. In a post war era, 
supplies were scarce and skilled mechanics were hard to find. Through perseverance and hard work, less than 50 Gmûnd’ 356 “limou-
sines” were delivered, which was just enough to spark the fire that is now “Porsche.” This example is one of the earliest Porsches still in 
existence, being the fourth Porsche car ever delivered and the oldest known “True Porsche,” as the complete body, interior and mechani-
cals were fully made by Porsche in Gmûnd, Austria. This was not the case for most of the Gmûnd, 356’s, which were sub-contracted to 
established coachbuilders for completion of the body trim. It is notable that this early Porsche has had only five owners. This Gmûnd 
Coupe was originally sold to Robert Meyer, of Vienna, Austria, an automotive enthusiast, who supplied photos & the original purchase 
sales documents. This Grey Gmûnd, has a 1094cc engine (44 HP) and is a unique window back to the birth of the Porsche Company we 
know today. (transcribed from display placard)


